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II 
Abstract 
 Blog is an emerging thing in the 21st century. It develops by leaps and bounds, 
and makes people to focus attention on. Can Blog use for business? The background 
environment is maturing day after day. Related academic research for Blog of 
European and American countries just started. In China, the quantity of Blog grows 
rapidly, and the transmission power of Blog is valued by people day by day. But the 
practice of Blog PR is still at the exploration stage, and the theoretical study is also at 
the initial stage. What about carring on the public relations of enterprises by Blog? 
How to carring on the public relations of enterprises by Blog? The discussion of this 
article is a brave attempt following predecessor's exploration. I wish it can have the 
inspiration for Blog PR for enterprises in China.  
 This article use mainly literature method and case analytic method. Its reference 
includes: public relations science, communication study, network marketing study, 
Blog research, and a lot of domestic and foreign actual cases of Blog PR. It introduces 
the concept, brief history of development and social communication force of Blog. It 
analyses the specific characteristics of Blog, and the incomparable outstanding 
dissemination value for public relations of blog. It also analyses the huge latent 
function of Blog PR for enterprise. Finally, it discus the strategies of Blog PR for 
enterprise, and use plenty of actual cases.  
 Generally speaking, Blog PR is a new thing. There must be many problems in 
the practice of Blog PR. Some of the strategies for Blog PR of this article are beyond 
the practice of Blog PR. They need the examination of the practice of Blog PR. 
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第一章  绪 论 
1 
 “一次博客日记或者 BBS 里的一句话，就可以引发一场雪崩。蝴蝶
效应每天、每时、每刻都可以发生。” 
   ——商思林 文（《商务周刊》，2007.5） 
第一章  绪 论 
1.1  研究背景与意义 
无疑，这是一个网络的时代。网络时代给企业带来了无限的商机与严峻的挑
战。而博客的出现与兴起，更是进一步激化了这种商机与挑战。 







的《2006 年中国博客调查报告》显示：截至 2006 年 8 月底,中国博客作者已达
1750 万,注册空间数接近 3400 万,读者更是达到 7500 万以上，其中活跃博客(每
月至少更新一次的博客)读者高达 5470 万人。在传统媒体增长速度日益趋缓的同
时，博客却以每年 200%至 300%的速度高速增长，2007 年初，博客的注册量已突



















































































































第二章  文献综述 
2.1  关于公共关系理论的文献综述 
 公共关系目前已经是一门相对成熟的学科。以下分别从公共关系的含义、
要素、基本原则和特征等四个方面对公共关系理论进行文献综述。 
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